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Highlights Study Methodology
The Sharjah Composite Business Confidence Index (BCI) for Q1, 2015 shows that businesses hold a positive 
outlook, with the overall composite index at 130.4. The outlook has, however, slightly moderated when compared 
on a y-o-y basis; the composite BCI for FY’ 2014 was at 137.6.

The outlook on volume of sales is buoyant, with (86%) of the businesses expecting either an increase or stability 
in the next quarter.

The outlook on employment is positive; (29%) of the firms are planning to hire and (66%) expect to maintain their 
current workforce intact during Q1, 2015.

The positive optimism on sales activity is also reflected in the profitability expectations of companies in Sharjah; 
(81%) of the respondents are either expecting an increase or no change in profits in the current quarter.

Sector-wise, the survey shows that Construction firms are most optimistic on sales volumes, profits, number of 
employees and new purchase orders. 

Large companies are more optimistic about the first quarter of 2015 compared to SMEs as reflected in their 
composite BOI scores of 140 and 116 respectively.

Exporting firms are more optimistic vis-a-vis their future business outlook compared to the domestic oriented 
firms particularly with respect to key parameters such as volumes, profits, hiring and new purchase orders. 
Export sales of companies in Sharjah are expected to be strong in Q1, 2015 as reflected by a majority i.e.  (90%) 
companies anticipating either an increase or no change in export sales.

The Ease of Doing Business sentiment is strengthening in Sharjah with more than half (52%) of the respondents 
citing no challenges impacting their operations in Q1 2015 as compared to a corresponding (43%) respondents 
for Q1, 2014.

(43%) of the respondents have stated that they will invest in capacity expansion in the next 12 months and (49%) 
businesses plan to invest in upgrading technology during the same period.

Companies registered in the free zones are more confident about revenues, volumes and profits compared to 
those registered in the mainland, which have a relatively higher optimism level related to hiring.

The D&B Business Outlook Survey is recognized as a product that measures the pulse of the business community and 
serves as a reliable benchmark for Businesses, Government Institutions, Banks and Potential Investors. 

The quarterly business survey for Q1, 2015  was conducted with inputs from 500 companies across the Emirate of 
Sharjah. The sample included a mix of small, medium and large enterprises, ensuring adequate representation from 
various sectors of the economy proportionate to their respective contributions to Sharjah’s GDP. The survey included 
adequate participation from both SMEs (90% of sample i.e. 450 companies) and large businesses (10% of sample i.e. 
50 companies) in Sharjah. 

In order to tap ‘business outlook’ or expectations, the survey focused on key indicators, such as sales, selling prices, 
volumes sold, profits, number of employees and new purchase orders. Respondents were asked to indicate if they 
expected an ‘increase’, ‘decrease’ or ‘no change’ in these indicators. The survey was administered to senior executives 
in companies with the following designations: Owners, Partners, C-level Executives, Finance Directors and Finance 
Managers.

For the purpose of the survey, each quarter is defined as follows: Q1 is the period between January and March, Q2 is the period between April 
and June, Q3 is the period between July and September, and Q4 is the period between October and December of each year.
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Composite Business 
Optimism Index

Global Economic Outlook 

Sharjah Economy

The Composite Business Optimism Index is calculated as a weighted average score of the following ‘business outlook’ 
indicators,

The IMF has predicted that the global economy would grow 3.5% this year, below its October 2014 forecast of 3.8% and 
world GDP growth will reach 3.7% in 2016, as opposed to the earlier forecast of 4.0% due to disappointing economic 
prospects in the Euro zone, Japan and some major emerging economies that will offset the benefit of lower oil 
prices. The US was the lone bright spot in an otherwise gloomy report for major economies, with its projected growth 
raised to 3.6% from 3.1% for 2015. Most countries, such as the UK, Canada, and Australia are reporting moderate 
economic gains. In contrast, there are an increasing number of nations where output growth is losing momentum. 
The US largely offset prospects of more weakness in the Euro area, where only Spain’s growth was adjusted upward. 
Renewed slowdowns in Germany, France, and Italy have further reduced activity in the Euro zone. The Euro zone and 
Japan could suffer a long period of weak growth and dangerously low inflation. Projections for emerging economies 
were also broadly cut back, with the outlook for oil exporters i.e. Russia, Nigeria and Saudi Arabia worsening the 
most. The IMF predicts that a slowdown in China will draw a more limited policy response as authorities will be 
more concerned with the risks of rapid credit and investment growth. Elevated geopolitical risks continue to add to 
the uncertain outlook, undercutting confidence, spending, and investment. However, the underlying fundamentals 
remain supportive of a gradual but discernible improvement in global activity going forward.

International credit rating agency Moody’s Investors Services has reaffirmed Sharjah’s ‘A3’ long-term credit rating 
with a stable outlook due to its strong government finances, diversified economic structure with a competitive 
Manufacturing sector and the government’s focus on Education which is supportive of its economic growth potential. 
Additionally, the recent decline in oil prices is not likely to impact Sharjah’s economy as much as those of its 
neighboring Emirates because it has a relatively small oil and gas sector which contributes 13% to GDP and 14% to 
total revenue.

The government of Sharjah has set its 2015 annual budget at AED 17.7 bn, a 12% increase over the 2014 budget and 
the highest annual budget that the Emirate has ever allocated. Economic development accounts for 45%, with an 
increase of 22% in expenditure compared to last year, while Infrastructure sector has been allocated a 34% share in 
the annual budget. The Education and Culture sector will be given 11% of the budget, a 17% increase on 2014.
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The purpose of the Composite Business Optimism Index (BOI) is to capture the aggregate weighted behavior of the 
business outlook indicators in the non-hydrocarbon sector. For each indicator, ‘resulting scores’ are calculated using 
the net balance method:

(% of positive responses - % of negative responses) + 100

For the Composite Business Optimism Index, the resulting scores are multiplied with their corresponding weights 
to arrive at a weighted average Index score. Taking account of the economy’s composition by firm size, the index is 
weighted by the relative contributions of SMEs and large businesses to Sharjah’s GDP. The final result is the following 
index: Overall Index = 60% * (Large enterprise Index) + 40% * (SME Index).

BCI scores are classified in the following three groups:

BCI < 100, business expectations are negative

BCI = 100, business expectations are stable 

BCI > 100, business expectations are positive

Selling PricesVolumes Sold

Number of EmployeesProfits
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The Sharjah Composite Business Confidence Index (BCI) for Q1, 2015 shows that businesses hold a positive outlook, 
with the overall composite index at 130.4. The outlook has, however, slightly moderated when compared on a y-o-y 
basis; the composite BCI for FY’ 2014 was at 137.6. Large companies are more optimistic about the first quarter of 
2015 compared to SMEs as reflected in their composite BOI scores of 140 and 116 respectively.

On a yearly basis, the survey highlighted a moderation in net balances on expectations on real business activity 
(volumes), net profits and hiring. Expectations on selling prices are stable with majority (68%) of respondents indicating 
‘no change’ in terms of their expectations on the parameter. The BOI for the Level of Selling Prices parameter stands 
at 0, as an equal number of respondents cited an ‘increase’ and ‘decrease’ in their expectations for this parameter.
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Sharjah Composite Business
Confidence Index
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The survey reveals that Sharjah’s business community holds robust expectations for Q1, 2015; (89%) of the companies 
expect either an improvement or stability in sales revenues, supported by expectations of getting new contracts/
projects and clients, good market conditions and a boost to the overall economy from strength in the Construction 
sector. (15%) of the firms, however, expect a decline in their revenues compared to the previous quarter due to a 
slowdown in the market for their products, increase in costs of production and delays in receiving payments. The BOI 
for Sales Revenues stands at 26 for Q1, 2015.

With respect to volume of sales, (46%) of the survey participants expect an increase stemming from a new clientele 
base, new contracts, improved business conditions, seasonal uptick during the first quarter, expansion in export 
markets and strong product uptake. A smaller proportion (of (~ 14% businesses) anticipate a decline in their volumes 
(due to low market demand, impact of competition and a drying pipeline of orders) while the remaining (40%), expect 
sales volumes to remain steady as they foresee no real change on this parameter. The BOI for Volume of Sales for Q1, 
2015 stands at 32 compared to 38 in Q1, 2014. A sectoral comparison shows that the Construction sector firms (50%) 
continue to be more optimistic in terms of sales volumes, as compared to other sector players; closely followed by 
Manufacturing companies (48%). 

Expectations on selling price have moderated with (16%) participants expecting an increase and an offsetting equal 
number of participants expecting a decrease in their selling prices. Participants have also cited stiff competition, 
slowing market conditions, decline in oil prices, strengthening of the Euro against the Dollar and ensuing instability 
in international markets as key factors attributed to the expected drop in prices. A sector wise comparison, shows 
that majority of the Manufacturing companies (78%) expect prices to be stable, followed by the Trade & Hospitality 
sector (67%).

Consistent with the robust optimism for volumes, (39%) firms plan to increase their new purchase orders during 
Q1, 2015 to support new contracts/orders, while (8%) expect a decline due to lower sales both in the domestic and 
international markets. The expectation of an increase in new purchase orders is the highest amongst the Construction 
sector respondents (46%).

The employment outlook is also positive, as (29%) firms plan to hire and another (66%) expect to maintain their 
current workforce intact over the next quarter. The Construction sector is most upbeat with respect to hiring with a 
BOI score of 36.

The buoyant outlook for revenues and volumes has led to positive profitability expectations for the first quarter of 
2015. (41%) of the respondents expect higher net profits in Q1, 2015. At 22 points, the BOI for Net Profits is 5 points 
lower than in the same quarter a year ago. The Construction sector holds the strongest outlook vis-à-vis parameter 
with (48%) of the firms expecting an increase in their profits.

Additionally, exporting firms are more optimistic vis-a-vis their future business outlook compared to the domestic 
oriented firms particularly with respect to key parameters such as volumes, profits, hiring and new purchase orders. 
Also, companies registered in the free zones are more confident about revenues, volumes and profits compared to 
those registered in the mainland, which have a relatively higher optimism level related to hiring.

Overall Business Outlook – 
Q1, 2015

The overall business outlook for Q1, 2015 is strong, with (88%) respondents expecting either an improvement or 
stability in business conditions, with a smaller (12%) anticipating a worsening of the overall business situation, due to 
the impact of prevailing economic and political conditions. Among the key sectors in the economy, the Manufacturing 
sector is the most optimistic with (45%) respondents expecting the overall business situation to improve in Q1, 2015. 
Additionally, a comparison between large companies and SMEs shows that (56%) of the large business respondents 
anticipate an improvement in Q1, 2015, versus (32%) of SMEs.

Exporters are much more optimistic about an improvement in their business environment compared to non-exporters, 
while companies registered in the free zones are more confident than those registered on the mainland.

Consistent with the overall outlook, the investment stance of companies in Sharjah over the next 12 months is also 
quite robust. (43%) of the business respondents expect to expand the capacity of their operations over the next 12 
months, while (38%) do not anticipate making any capital investments. The Construction sector, followed by Trade & 
Hospitality, is most optimistic on this front. (49%) firms have indicated plans for technology upgrades over the year. 
The Transport and Finance, Real Estate & Business Services sectors are most confident with respect to upgrading 
technology over the near term. A comparison between free zone and mainland registered firms shows that the 
former cohort is more inclined towards capacity expansion, while the latter are more confident about technology 
investments. In addition, a higher proportion of large firms are keen on investing in expansion and upgrading 
technology compared to SMEs. Exporters are more optimistic about capacity expansion compared to non-exporters.
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Sector Analysis
Construction Sector

Sector Analysis
Finance, Real Estate & Business Services Sector

The survey shows that the Construction sector is most optimistic among all sectors with a composite BOI of 127 in 
Q1, 2015. However, there is a moderation in outlook compared to a year ago, when the composite BOI was 140. (48%) 
of the Construction firms expect revenues to increase in Q1, 2015, while another 40% expect revenues to remain 
unchanged. Half (50%) of the firms foresee higher volumes in Q1, 2015 (on the back of more infrastructure and 
building contracts) and another (36%) expect volumes to remain steady. Profitability expectations are in line with the 
strong sales outlook; a majority of the respondents (48%) anticipate an increase in profitability. Construction sector 
business units are also optimistic about new purchase orders as (46%) expect an increase in raw material purchases 
in Q1, 2015. Increased business activity has boosted hiring expectations; (44%) of the sector respondents indicating 
plans to add to their current staff strength.

(44%) of the Construction firms do not expect to be impacted by any business challenges during Q1, 2015. Primary 
concerns for this sector are competition (16%), delays in payment/receivables (14%) and slow market conditions 
(10%). (54%) of the firms in this sector plan to invest in capacity expansion over the next 12 months, while (50%) plan 
to invest in technology upgrades.

The composite BOI for the Finance, Real Estate & Business services sector is at 119 for Q1, 2015, which is 14 points 
lower than the index value last year. Sales revenue expectations are positive, with (83%) of the firms forecasting either 
an increase or stability in their revenues. Higher revenues will continue to be supported by higher levels of sales 
volumes; (46%) of the companies expect to sell higher volumes in Q1, 2015 compared to (17%) that are anticipating a 
decline. A majority (62%) of the respondents in this sector anticipate stability in their price levels. The hiring outlook 
is strong as (31%) of the firms hope to add to their staff count in Q1, 2015 and (63%) will maintain the same human 
resources. Outlook for net profits and new purchase orders is in line with the sales outlook; (40%) of the firms are 
expecting to see higher profits, while (36%) anticipate higher new purchase orders in Q1, 2015. 

The outlook for the business environment reveals that (34%) of the participants do not expect any hindrances to their 
business operations during Q1, 2015. However, (31%) are concerned about competition and another 13% expect to be 
impacted by delays in payments. (36%) of the firms in this sector will undertake capacity expansion investments over 
the next year, while (55%) have indicated plans to invest in technology upgrades.
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Sector Analysis
Manufacturing Sector

Sector Analysis
Trade & Hospitality Sector

The Trade & Hospitality sector is quite confident about the first quarter of 2015, with (42%) of the respondents 
anticipating higher sales revenues and another (40%) foreseeing no change. The rise in revenues will be driven by 
an increase in sales volumes (44% respondents anticipating an increase) since the BOI for Level of Selling Prices 
is indicative of a cautious outlook. (14%) of the respondents expect higher selling prices compared to (19%) that 
expect prices to decrease. Profitability expectations are also strong; (42%) of the respondents expect higher profits 
compared to (21%) that expect a decrease. The outlook for new purchase orders is in line with the volumes and 
profitability outlook; (43%) of the respondents expect to increase their new purchase orders, while (46%) will hold it 
steady at the previous quarter’s levels. 

(60%) of the firms in the Trade & Hospitality sector have indicated that they will not face any hindrances to their 
business operations during Q1, 2015. Competition has emerged as a leading concern for (13%) of the respondents, 
while (7%) each have said that cost of rentals/leasing and slow market conditions might be obstacles. With respect to 
investment plans, (51%) of the respondents have stated plans of investing in expansionary activities over the next 12 
months while (45%) are planning technological upgrades.

The Manufacturing sector has displayed a robust business outlook for the first quarter of 2015, with (44%) of the 
companies surveyed expecting revenues to increase and (48%) anticipating an increase in sales volumes. Over three-
quarters of the respondents (78%) do not expect any change in their selling prices, while (12%) foresee an increase 
and 10% a decline. Hiring optimism is quite robust, as (24%) expect to increase and (74%) expect to continue with their 
current employee count. The outlook with respect to new purchase orders and profitability is in line with the sales 
optimism. (40%) of the respondents expect to earn higher profits while (35%) plan increase their new purchase orders.

The survey also shows that (59%) of Manufacturing firms do not anticipate that any negative factors will impact their 
businesses during Q1, 2015. (18%) have cited competition as the foremost challenge; while (4%) each are concerned 
about the impact of falling crude prices, rising cost of raw materials and government regulations & fees. Over the 
next 12 months, (32%) of the respondents plan to invest in capacity expansion while (45%) will undertake technology 
upgradation investments.
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The survey included 193 export-oriented firms in Sharjah. The survey reveals that exporters hold a more optimistic 
outlook on business performance compared to domestic-oriented firms. An estimated (47%) export businesses expect 
an increase in revenues in Q1, 2015, versus a corresponding (38%) domestic firms. 

With respect to export sales, (53%) exporters anticipate an increase in Q1, 2015 and around (37%) expect to maintain 
their current level of sales. Exporters are found to be more optimistic than domestic oriented firms on revenues, sales 
volumes, profitability, hiring and new purchase orders.

Exporter OutlookSector Analysis
Transport & Storage Sector

The survey shows a positive outlook for the Transport & Storage companies for the first quarter of 2015. (84%) of the 
companies either expect an increase or “no change” in revenues in Q1, 2015. Prices are expected to remain stable as 
indicated by (66%) of the respondents. (46%) of the businesses expect volumes to increase, while (42%) do not expect 
steady volumes. Profit expectations are in line with those of volumes; (40%) of the respondents expect an increase in 
the parameter. Hiring outlook is also positive with (18%) planning to increase their employee count, while (76%) plan 
to keep their employee count steady. (32%) of the businesses expect to increase their new purchase orders, while 
(64%) are expected to hold purchase orders at current levels.

The business environment outlook shows that while (48%) of the firms do not expect to be impacted by any negative 
factors during the first quarter, (14%) are concerned about competition and (10%) each about delays in payments, 
slow market conditions and falling crude oil prices. (36%) of transportation firms will invest in capacity expansion 
over the next 12 months against (46%) that will not undertake such investments. (56%) are hopeful of investing in 
technology upgrades over the course of a year.
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Key Business Challenges in Sharjah

The survey also addressed key challenges perceived by businesses as impacting their business operations in the 
current scenario. (52%) businesses do not expect any external challenge impacting their business operations during 
the first quarter of 2015, indicating an overall positive business environment. Firms in the Trade & Hospitality sector 
hold the most positive outlook with respect to the strengthening of business conditions in Sharjah; (60%) of the 
respondents do not anticipate any business challenges in Q1, 2015.

The following are found to be the major challenges impacting businesses in Sharjah:

1. Competition: Competition from local players, players from other Emirates and international companies is the 
most prominent challenge facing Sharjah businesses; as indicated by (18%) of the survey respondents. Firms in 
the Finance, Real Estate & Business Services segment are observed to be most impacted (31%).

2. Delay in payments/receivables: This factor is expected to impact (7%) of the firms in Sharjah, with firms in 
Construction (14%) and Finance, Real Estate & Business Services (13%) sectors observed to be most impacted.

3. Market conditions: Slow market conditions have been cited as the third most important challenge faced by 
businesses in Sharjah, also cited by (7%) of the respondents. Sector-wise comparison shows that firms in the 
Construction and Transportation sectors are most impacted by this challenge (10% of the respondents in each sector).
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4. Cost of rental/leasing: (5%) of the businesses in Sharjah have said that the rising cost of rentals will be a challenge 
in the first quarter of 2015. The Trade and Hospitality sector (7% of the firms) is most impacted by this challenge.

5. Impact of oil prices: cited by another (5%) of the respondents as a challenge for the first quarter of 2015. 

Large companies are much more confident than the SMEs with respect to all the parameters constituting the index.  
A comparison between SMEs and large firms shows that (55%) of the large companies do not anticipate any business 
challenges in Q1, 2015 compared to (51%) SMEs. The foremost and most prominent challenge faced by both groups 
is competition (as indicated by 26% large firms and 17% SMEs). For both groups, the other top most challenges are 
restrictive market conditions and delays in payments/receivables.

The leading challenge for both exporters and non-exporters is competition. Export oriented firms are also reeling 
from the challenge of low oil prices and high costs of rental/leasing. For domestic oriented firms, other key challenges 
are delays in payments/receivables and slow market condition. Besides competition, the leading challenges for 
companies registered on the mainland are delays in payments and restrictive market conditions, while free zone 
companies have highlighted the impact of oil prices as a key business challenge. 
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Business Environment Outlook

(43%) of the survey respondents are planning to expand their capacity in Q1, 2015 compared to (64%) in Q1, 2014 and 
(49%) are considering upgrading their technology versus (55%) last year. Sectorally, firms in Construction and Trade & 
Hospitality sectors are most optimistic with respect to expansion of capacity, while firms in the Transport & Storage 
and Finance, Real Estate & Business Services sectors are inclined towards upgrading their existing technology.

From a business size perspective, large firms are more inclined to upgrading technology as well as investing in 
capacity expansion. (50%) of large companies versus (42%) of SMEs will invest in capacity expansion over the next 
year. With respect to technology upgrade, (55%) of large companies are expected to invest in upgrading technology 
versus (48%) of SMEs.

Export oriented businesses (49%) have stronger expectations on capacity expansion, while both groups (49% exporting 
and 48% non-exporting businesses) have a similar outlook with respect to upgrading technology. 

Firms registered in free zones are more inclined towards capacity expansion, while those registered on the mainland 
have stronger technology upgrade plans.
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About Dun and Bradstreet

Dun and Bradstreet is the world’s premier financial data and business information provider, and widely recognized as 
the world’s leading business knowledge provider.  Established in 1841, the company owns and maintains the world’s 
largest commercial database containing more than 230 million business records, and provides business information 
solutions to the world’s business community.

D&B South Asia Middle East Ltd. offers a suite of information solutions across these regions.  Our services are used 
extensively by Banks, Financial Institutions, Government Departments, Multinationals, Corporate entities, Small and 
Medium sized enterprises, Exporters and Importers.  

About Sharjah Chamber of 
Commerce & Industry

Sharjah Chamber of Commerce & Industry was established by an Amiri decree issued in 1970 by His Highness the 
Ruler of Sharjah in order to effectively and vitally participate in the organization of economic life and the prosperity 
of its trade, industry and professions sectors on all levels and in cooperation with the concerned establishments and 
bodies and local departments.

The Sharjah Chamber of Commerce & Industry while moving to the end of its fourth decade and despite its short 
period of time has accomplished as an independent establishment many achievements and objects in organizing 
many matters of trade, industry and professions. The chamber due to the nature of its work has given many points of 
views and ideas on economic matters, reflected the ideas of the private sector establishments, made many proposals 
about setting of economic projects and legislations related to commercial and industrial affairs and contributed in 
the collection of information and data, making statistics and studying the fields sharing in its activation, protection 
and launching investment opportunities to it.

For more information on Sharjah Chamber of Commerce & Industry, please contact:

Ms. Lubna Saleh Alkhayyal 
Head of Research & Studies Section - Economic Affair

Sharjah Chamber of Commerce & Industry. 
Tel: +971 6 5938702  |  Email: lubna@sharjah.gov.ae

For more information on D&B, please contact:

Mr. Prashant Kumar
Associate Director – Research & Advisory Services

Dun and Bradstreet South Asia Middle East Ltd., Liberty House, Dubai International Financial 
Centre, PO. BOX-506511, Dubai, UAE. 
Telephone: +971 4 3695700   |  Email: ras@dnbsame.com
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